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THE VALUABLE ASPECT OF THE FORMATION OF UKRAINIAN
STUDENTS IN THE INFORMATION SPACE

The article is devoted to the analysis of the mechanisms of formation of Ukrainian
student values in the information space. A great role in the well-being of society, of each of its
members, is also played by the degree of satisfaction of the need for information. Since the
general social system is built under the influence of the information system, in which the
interaction between subsystems and elements takes place in the form of energy-related and
informational processes, there is a need for information provision of all spheres of social
activity. Let us emphasize that the social activity of a person directly proportionally depends
on the level of development of information needs and their satisfaction. If these needs are not
met, a person suppresses them, that is, his activity in obtaining information is suppressed. The
information position of the individual is considered as a system of attitudes towards
information, which is manifested in the styles of assimilation of information and the main
methods of its processing, and is also determined by the specifics of the information needs of
the individual. The purpose of the article is to analyze the mechanisms of formation of values
of Ukrainian students in the information space. Human social activity directly proportionally
depends on the level of development of information needs and their satisfaction. If these needs
are not met, a person suppresses them, that is, his activity in obtaining information is
suppressed. The influence of mass media on the formation of consciousness among students in
the information space is analyzed. It is important that the choice of a source of information in
mass media is influenced by factors that can definitely change the perspective of selection:
income, free time, interest in a certain type of information, the possibility of accessing this
information, peculiarities of information perception and attitude to a specific source
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Problem Statement. The rapid development of the information space is a reflection of
the global trend of transition from traditional models of social organization to the information
society. This trend is becoming one of the main factors of radical changes in many branches
of production and in the field of mass consciousness, in domestic politics and the formation of
the main institutions of civil society, in the development of international relations and the
formation of long-term strategies - interstate (regional), national and subnational.

The new characteristics of the information space, associated with the change in
technologies and the spread of global information systems, not only qualitatively change its
essence, but also force many researchers to talk about the entry of humanity into the era of the
"information revolution™. Its consequences are manifested, in particular, in the fact that the
level of development of the information space decisively affects the values of the main social
groups of the population, changing their worldview and creating new relationships between
people.

Analysis of recent research and publications. The problem of the information space
in the aspect of forming images of the information society in the fields of domestic science is
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mostly dealt with by sociologists (V. Shcherbina, O. Lobovikova and others). V. Karpenko
and Yu. Bondar consider the socio-political dimensions of the information space,
O. Lishchynska, V. Malimon, A. Lobanova, O. Zlobina and others deal with the exploration
of the socio-psychological aspects of the information space. These works mostly reflect the
peculiarities of the existence of the information space in various cultural niches today.

Research purpose. The article is devoted to the analysis of the mechanisms of
formation of Ukrainian student values in the information space.

Outline of the main research material. A great role in the well-being of society, of
each of its members, is also played by the degree of satisfaction of the need for information.
Since the general social system is built under the influence of the information system, in
which the interaction between subsystems and elements takes place in the form of energy-
related and informational processes, there is a need for information provision of all spheres of
social activity. In other words, information is transformed into a product that has social,
gualitative-quantitative, cost dimensions and characteristics of its producers and its
consumers. It should be noted that it represents semiotic meaning and information aimed at
satisfying the mental (spiritual-intellectual), social-political and organizational-production
needs of a person in society.

In other words, information is transformed into a product that has social, qualitative-
quantitative, cost dimensions and characteristics of its producers and its consumers. It should
be noted that it represents semiotic meaning and information aimed at satisfying the mental
(spiritual-intellectual), social-political and organizational-production needs of a person in
society. This determines inclusion in the general system of social information. In connection
with this, the informational needs of a person arise. That is, these are the needs of the
individual for certain information that will help him orientate in the surrounding activities, to
correctly choose the line of behavior, to achieve internal balance and coherence with the
social environment, as well as to form his own worldview and his own informational position.
Let us emphasize that the social activity of a person directly proportionally depends on the
level of development of information needs and their satisfaction. If these needs are not met, a
person suppresses them, that is, his activity in obtaining information is suppressed.

This determines inclusion in the general system of social information. In connection
with this, the informational needs of a person arise. That is, these are the needs of the
individual for certain information that will help him orientate in the surrounding activities, to
correctly choose the line of behavior, to achieve internal balance and coherence with the
social environment, as well as to form his own worldview and his own informational position.
Let us emphasize that the social activity of a person directly proportionally depends on the
level of development of information needs and their satisfaction. If these needs are not met, a
person suppresses them, that is, his activity in obtaining information is suppressed.

The following basic needs are determined according to the attitudes of the individual:
protection and establishment of security, close relationships, control over oneself and others;
inclusion in various social groups; self-esteem and positive assessment; understanding;
compassion and care; the need to be needed and significant; the process and result of
communication and interaction (Boekyn, 2010.). Thus, in the context of the attitude to
information as the core of the information position, all the above-mentioned needs are
satisfied, therefore they can have the status of information needs. Therefore, the information
position of an individual can be interpreted as a system of attitudes towards information,
which is manifested in the styles of assimilation of information and the main ways of its
processing, and is also determined by the specifics of the information needs of the individual.
In the context of this definition, we consider it important to classify the types of attitudes in
the theory of V. Myasishchev, who distinguishes between selective, conscious and individual
attitudes.
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Let's consider the types of attitudes in the context of information in more detail.
Individual attitudes are innate, manifested in concretely formed psychological ways of
processing information. If we talk about conscious attitudes, then this is a higher degree of
personality development, which is determined by the level of conscious attitude towards
society, the surrounding reality and information as an element of today's existence. Such
attitudes indicate certain interests, interest in specific information, giving priority to certain
sources of information for one's own growth, as well as in accordance with information needs.
Selective attitudes are manifested in the main styles of assimilation of information
(Kasmipenko, 2008.).

Within conscious attitudes, subjective and objective categories can be distinguished.
Subjective categories are defined by internal personal ideas, priorities, preferences, interests,
opinions. Objective categories are manifested in actions and facts of behavior, in particular,
the choice of resource and source of information, contacts with addressees, etc.

We believe that conscious attitudes towards information can be manifested in the choice
of information, which is determined by the need for information.

1. Choosing a certain source of information (television, magazines or newspapers, radio
and Internet editions).

2. Choosing a source of information within specific means (separate publications,
central and regional channels).

3. Selection of specific messages relevant to a person, volume of materials supplied by a
certain source.

4. Selective perception (memorization, assimilation, evaluation) of specific material in a
certain volume.

5. Update of information in consciousness and behavior.

1. Choosing a certain source of information (television, magazines or newspapers, radio
and Internet editions).

2. Choosing a source of information within specific means (separate publications,
central and regional channels).

3. Selection of specific messages relevant to a person, volume of materials supplied by a
certain source.

4. Selective perception (memorization, assimilation, evaluation) of specific material in a
certain volume.

5. Update of information in consciousness and behavior.

It is important that the choice of the source of information in mass media (radio, press,
Internet, book, magazine, television), as well as individual sources within these means
(specific channel, program, article) is carried out under the influence of factors that can
definitely change the perspective selection: income, free time, interest in a certain type of
information, the possibility of accessing this information, peculiarities of information
perception and attitude to a specific source.

Information can be available in the following basic aspects: physiological (the ability to
perceive information using the senses); technical (level of development of the radio and
television network, access to the Internet, delivery system of periodicals); semiotic (the need
to master the system of signs, the language of a specific medium) and financial (the cost of a
given source of information in accordance with the income of the audience) (Anydpuesa,
2009).

The most important source of information is the Internet (electronic mass media), which
Is becoming more popular in modern society, especially among students. This source attracts
the audience due to its interactivity (multilateral exchange between users), intertextuality
(system of communication between texts, hyperlinks), fast feedback, multimedia
(combination of all transmission channels into one, information transfer in different sign
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systems - text, sound, video, photo, animation). All these motives significantly improve the
perception of information and the possibility of using it in general. Thus, the conscious
attitude is the highest level of attitude towards reality, while in the very awareness of this
attitude there are a number of stages that a person goes through in the process of development.
That is, a person establishes meaningful connections with the surrounding social reality. And
therefore with information coming from the outside world.

Special attention of the state and the public is needed by student youth, who will
confidently form the "core" of the Ukrainian national intelligentsia. Today's students are
future employees of government structures, statesmen, production organizers, team leaders,
specialists, whose professional competence, morality and civic position will largely depend on
the appearance of the future society. We What factors are decisive in the mechanisms of
development? The answer to these questions can be proposals for the training of the future
elite - specialists who are able to take responsibility, form a new system of values, establish it
in the public consciousness (ideology and psychology) of the people, and implement it in
practical activities. Again, we are talking about student youth, education and professionalism,
whose moral position and modern outlook are a real, not an illusory, guarantee of the
realization of the social ideal to which we aspire (IToueniios, 2013).

See it as market-oriented, prosperous, democratic, civil, peace-making, morally and
spiritually and culturally rich. How to achieve this? Which ways to move?

A huge role is played by the specific psychological and socio-psychological
characteristics of students as a special age group that is experiencing a period of personal
maturity, being an object and at the same time a subject of the process of active socialization.
Such a social and psychological quality is characteristic of young people, such as an increased
need for self-determination, the search for solutions to the problems of one's future, including
the choice of a profession and problematic entry into it, preparation for family life and the
difficult situations of its beginning. The fifth life crisis (according to E. Erikson's theory)
occurs at this age period, which is directly related to the formation of identity or role
uncertainty (in the event of an unsuccessful exit from the crisis). This is the time of two main
events - relative physical (sexual) adulthood and the need to choose a further life path.
Failures on this path may negatively affect a person's professional career or personal life in
the future. During this period, a young person for the first time in his life begins to perceive
himself as a product of his previous experience. Young people are "exposed" to external
influences to the greatest extent, being unencumbered by conflicting experiences of the past
and experiencing a period of final formation of basic personal substructures. At the threshold
of social maturity, young people are in a state of particularly active search and selection of
goals, life prospects, ways and means of achieving them, which opens up a wide field of
research opportunities in the study of this social group (baxas, 2016).

As for the cultural values of today's youth, a society that prioritizes material well-being
and enrichment forms the appropriate culture and life needs of young people. Electronic mass
media fill a significant part of their free time and act as an important tool for shaping the
spiritual world, cultural values and attitudes of today's youth. In particular, for 1/3 of young
people, watching TV programs is a primary activity in their free time. For example, according
to the observations of scientists, the act of buying well-advertised goods has a universal
character for many young people. Involvement in the world of prestigious and beautiful things
becomes an end in itself, the meaning of being. The cult of fashion, things, and consumption
dominates the consciousness of young people and acquires a universal character. Classical
culture begins to lose its value and attractiveness (Bamkesuu, 2010.).

Today, there is a trend towards further dehumanization and demoralization of socio-
cultural values. This trend is manifested in the heightened interest of young people in scenes
and episodes of violence and sex, brutality in cinema, television, theater, music, literature, and
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art. Consumer orientations prevail in socio-cultural values. Only everyone: the 6th plays
sports, the 10th attends studios and clubs in their free time, every 16th engages in self-
education, but the vast majority relax with friends or in front of the TV. As a result of such an
approach, a whole layer of culture, art, and science is completely eradicated from the cultural
circulation. folk culture (traditions, customs, rites, folklore) is perceived by the majority of
young people as an anachronism (unnecessary relic) (baxan, 2016).

Conclusion. The development of mass media, which reveals wide possibilities of
influence on mass consciousness, includes the countries of the world in the globalization of
information processes; availability of almost any information to the broadest sections of the
population. The informational need of the individual is satisfied with the help of mass media -
both printed and electronic. Today, a person navigates in the world of values and guides
others with the help of mass media.

Therefore, the vast majority of student youth recognize work as the main source of
material self-sufficiency; work abroad as a priority for your future; the deepening of
inequality as a negative phenomenon of modern times; the development of entrepreneurship
as an irreplaceable direction for the future of Ukraine; political and legal restrictions in the
field of private business and its protection are recognized as the main cause of the socio-
economic crisis in Ukraine; in solving specific economic problems, it is necessary to focus on
changes in the organization of affairs (economic reform), and not on the structure of social
organization.

Bi6aiorpagiunuii cnucox

Anyopuesa, E. B., 2009. Ilcuxonornueckue (akTopsl BO3JEHCTBUS CPEJICTB MacCOBOU
uH(pOpMalUY Ha IEHHOCTHBIE OPUEHTALIUU CTYIeHUYeCKo Mooaexu. Kues.

baxan, A. K., 2016. [IpobnemHauii mopTpeT roHaKa. /[3eprano mudicus, 8. c. 7-8.

BamkeBuu, B. M., 2010. I[{iHHICHO-CBITOTJIIIHI HAaCTAaHOBH MOJIOJI B YMOBaX COIliabHO-
icropuuHux Tpanchopmariit. I inesa : nayk. gicu., 31, c. 170-178.

BogkyH, B., 2010. [lep>xaBHa cTparerist KyJbTypHOro nocryny. Kyremypa i ocumms, 7-8, c.
11-22.

Kasmipenko, B. I1., pex., 2008. Iumeepayitini npoyecu 6 cycninbcmsi ma nonimuynui 6u6ip
ocooucmocmi: monoepacghisa. K. : Mineniym.

[Touennos, I'., 2013. Indopmaniiinuii Ta BipTyaabHUN IpocTOpU YKpaiHU: KPOKU B MalOyTHE
Mediasapiens [onnaitn] Jloctymuo: <http://osvita.mediasapiens.ua/material/17057>
[maTa 3BepHeHHs 28 x0BTHs 2023].

References

Anufrieva, O. V., 2010. Psikhologicheskiye faktory vozdeystviya sredstv massovoy informatsii
na tsennostnyye oriyentatsii studencheskoy molodezhi [Psychological features of the
influence of mass media on the structure of value orientations of student youth:
author's review]. Kiyev (in Russian).

Bazhan, A. K., 2016. Problemnyi portret yunaka. Dzerkalo tyzhnia, 8, p. 7-8 (in Ukrainian).

Vashkevich, V. M., 2010. Tsinnisno-svitohliadni nastanovy molodi v umovakh sotsialno-
istorychnykh transformatsii [Values and worldview guidelines of youth in conditions
of socio-historical transformations. Hileia : nauk. visn., 31, s. 170-178 (in Ukrainian).

Vovkun, V., 2010. Derzhavna stratehiia kulturnoho postupu [State strategy of cultural
progress]. Kultura i zhyttia, 7-8, p. 11-22 (in Ukrainian).

Kazmirenko, V. P., 2008. Intehratsiini protsesy v suspilstvi ta politychnyi vybir osobystosti:
monohrafiia [Integration processes in society and the political choice of an
individual: monograph]. K. : Milenium (in Ukrainian).

55



ISSN 2518-1343 (Online), ISSN 2226-2849 (Print)
BICHUK MAPIYIIOJIbCBKOI'O AEP)KABHOI'O YHIBEPCUTETY
CEPIA: ®UUIOCODIA, KYJIBTYPOJIOI'TA, COLIOJIOTTA, 2023, BUIL. 26

Pocheptsov G., 2013. Informatsiinyi ta virtualnyi prostory Ukrainy: kroky v maibutnie
Mediasapiens [online]. Available at: <http://osvita.mediasapiens.ua/material/17057>
[Accessed 28 October 2023]. (in Ukrainian)

Cratts Hagiiinuia 1o pepakuii: 19.11.2023

I'. 1O. Bapmanbka
B. B. lllepouna

HIHHICHUM ACIIEKT CTAHOBJIEHHSI YKPATHCBKOI'O CTYJIEHTA B
TH®OPMAIIIMHOMY ITPOCTOPI

Cmamms npuceésyena ananizy Mexamizmié CMAHOBIEHHs YIHHOCMEU YKPAiHCbKO20
cmyoenmemea 8 iHgopmayitinomy npocmopi. Benuxy ponv y camonouymmi cycninbcmaa,
KOJICHO20 1T uneHa, 8idiepae makodic mipa 3a0080/elHs nompeou 6 ingopmayii. OcKinbku
3aeanvha coyianbHa cucmema 0yOyeEmMbCsA ni0 GNIUBOM IHGOpmayitiHoi cucmemu, 6 AKill
83a€MO0ist MidiC niocucmemamu ma eiemeHmamu Npomikae y (opmi eHepeopevosux ma
iHhopmayiunux npoyecie, icHye HeoOXiOHicmb 6 iHopmayitinomy 3abe3neuenti ycix cgep
cycninbHoi  Oisinbnocmi. Haeonocumo, wo coyiaibHa aKmueHicmov — JHOOUHU — NPAMO
NPONOPYILIHO 3aNedHCUMb B0 Pi6Hs pO38UmMKY iHGopmayitinux nompeb ma ix 3a006o1eHus. 3a
YMOBU He 3A0080JeHHS YUX Nomped, M0OUHA BUMICHSE iX, mMoomo ii axmueHicmv &
ompumanHi inpopmayii npueniuyemoca. Pozenanymo ingpopmayitiny nosuyiro ocobucmocmi
K cucmemy cmaesiedb 00 iHpopmayii, wo SUABIAEMbC Y CIUISX 3ACB0€HH IHpopmayii ma
OCHOBHUX cnocobax ii 00poOKU, a MAKONC BUHAYUAEMBCSA CHeyugikorw iHgopmayitinux
nompe6b ocobucmocmi. Memow cmammi € aHaniz Mexamizmié CMAHOBNEeHHs YIHHOCmel
VKpaincoko2o cmyoenmcmea 6 ingopmayiiinomy npocmopi Coyianvha akmueHicme 1100UHU
NPAMO NPONOPYIUHO 3anexcums 6i0 pieHs pO36UMK) IH@oOpmayituHux nomped6 ma ix
3a00801eHHA. 3a yMO8U He 3a0080JIeHHS Yux nompeod, NH0OUHA BUMICHAE ix, mobmo ii
akmusHicms 6 ompumanHi iHgopmayii npueniuyemovcs. Ilpoananizoeano enaue 3MI, na
dopmysanns ceioomicmi y cmyoeHmcemea 8 iHghopmayitinomy npocmopi. Bascausum e me, wjo
6ubip odoicepena ingpopmayii y 3MI 30iticnioemovcs nio énaueom gaxmopis, siKi 0OHO3HAYHO
MOJHCYMb 3MIHUMU PaKypc 6i000opy: 00Xi0, GiIbHULL 4ac, 3ayiKaeleHicmb y NeGHOMY 6UOL
iHpopmayii, moodcaugicme docmyny 00 yiei  inghopmayii, ocobaugocmi CHPUUMAHHSL
iH(hopmayii ma cmaenents 00 KOHKPemHO20 dxcepend

Knwueei cnosa: Ingpopmayivinuti  npocmip, 3MI,  ceioomicmb, cmyoenmceo,
CYCniIbCcmeo, CAMONOYYmMmA.
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