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story and the page in the edition where it was used. As for the word forms, we use the format
of a word index, where each form is presented separately at the end of the relevant main
vocabulary entry with the indication of number of uses the title of the short story and the page
in the edition where it was used.

Further thorough study of onomasticon in V. Stefanyk's written works using descriptive,
stylistic, quantitative methods, contrastive and etymological analysis is needed.

Key words: onym, poetonym, lexicography, dictionary entry, writer's onymography.
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A. B. Kocenko
B. O. Tonep

JIHTI'BICTUYHI OCOBJINBOCTI PEKJIAMHUX TEKCTIB TA IX IEPEKJIATY

Cmammio npucesiueno O0O0CHIONHCEHHIO JIHEBICMUYHUX O0COONUBOCMEl AHTIOMOBHUX
PEKIAMHUX MeKCmie ma awanizy mpancopmayii npu nepekiadi. Y pobomi posenawymo
3a2aNbHl  XAPAKMEPUCMUKY  PEKIAMHUX MeKCmié ma NnpoaHani308an0 6UKOPUCHAHHA
JNEeKCUUHUX MA CIMULICMUYHUX 3AC00i6 npu nepexaadi. Y 0aritl pobomi maxoic po3ensioanmvcs
JIH2BICMUYHI 0COOIUBOCMI CYUACHO20 AH2IOMOBHO20 PEKIAMHO20 CN02AHA, OCKIIbKU bazamo
8 UOMY came 80HU NOACHIOIOMb PI3HOMAHIMHICMb Cl02aHi6 I npunyunu ix gpopmyeanus. Kpiu
Mo20, AKMyaibHICMb 00CII0NCEHH NOJIA2AE 8 MOMY, W0 8 OAHULL 4aC PEeKIAMAa — ye He NPOoCmo
npoyec mosapoooMminy, a i (pakmop eniugy Ha cei0oMicms a00ell, W0 3MIHIOE IX 36UUAUHUL
cnocib sxcumms. Haykosea Hosuzna nonseae y 6useieHHi MOBHOCMULICMUYHUX 0COOIUBOCHEl
AH2TIOMOBHUX PEKIAMHUX CI02AHIB, A MAKOI}C NPULLOMIB IX nepeKiaoy.

Knrouoei cnoea: pexnama, pexiamuuil mekcm, nepexniao, AiHeGICMUYHI 0cOOIUBOCHI,
CMUNICMUYHI 0COOIUBOCMI, NEPeKIa0aybKi mpaHchopmayii, peKiamHull Clo2aH, J1eKCUKo —
CeManmuyHi OOUHUUIL.

DOI 10.34079/2226-3055-2021-14-24-95-100

ITocranoBka mnpoldsaemMu y 3arajbHOMY BHIVISIAI Ta 3B’A30K i3 BaKIMBHMH
HAYKOBHMHM Y MPAKTHYHHMHM 3aBJAaHHAMHU. B cydacHOMY XHTTi, pexiiaMma € HeBiIITbHOIO
YaCTHUHOIO HAILIOTO MOBCSAKIEHHOIO )KUTTS 1 KyJIbTYypH. PekiaMHi TeKCTH, sIK CIIOCOOH MEBHOTO
KOMYHIKaTUBHOTO BIUIMBY Ha UYJI€HIB KYJIbTYPHO-MOBHOI CHUIBHOTH, € 0O0'€eKTaMu
JIHTBICTUYHHMX, IICHXOJIHIBICTHYHHMX 1 COIIONIHTBICTHYHHX JOCHIMIKEeHb. JSIK omuH
3 (YHKIIOHAJIbHUX I1HCTPYMEHTIB E€KOHOMIKH, PEKJIAMHUU TEKCT MAa€ BEIMYE3HY CUITY
NICUXOJIOTIYHOr0 BIUIMBY Ha azapecara (Kpacynuna, 2006). CydacHa pekiama BijgoOpakae BCi
paauKaabHi 3MiHU B 1H()OpMAIIHHUX TEXHOJIOT1SX 1 3ac00ax MacoBoi iH(opMaIlii, B COIIaTbHUX
1 EKOHOMIYHHUX BiJTHOCHMHAX, B ICHYIOUOMY Ha JJaHUIl MOMEHT PO3yMiHHI KYJIbTYpH, 3aKOHIB,
CYCIUIBHOTO JIaTy 1 poJii IoauHu B HhoMY (Mopo3oBa, 1998).

PosrisiHyBIIM JTHTBOCTUIIICTHYHI OCOOMMBOCTI PEKJIAMHHX TEKCTIB, CIifl 3a3HAYMTH,
10 peKjaMa BIAPI3HAETHCS PI3HOMAHITTSIM (OpM, IO Y CBOIO YEpry € OJHUM 3 (haKTOpiB,
Mo OOYyMOBIIOIOTh ii HIMPOKE 3aCTOCYBaHHS B PI3HUX OOJIACTSX JIIOJCHKOI JisSUTBHOCTI
Bil KomepiiiiHoi cdepu 10 couianpHOi. [lpu 1mpoMy mnepeknan pekiiaMd Ha BiIMIHY
BiJl TepeKiany XyIOXHbOI JITEpaTypH BiIpi3HIEThCA 3a (POpPMOIO, MOBHHMH 3acobamu
Ta BUPXEHHM KOMYyHikaTUBHUM HarpsMkoM (Hukonenko u ['ynakosa, 2004).
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HaronomryeTbcst Takok Ha TOMY, IO Yy IpoLEci Hepekialy pekJaMu Iepekyiaaay
NOBMHEH BHpIIIyBaTH HE TUIBKM JIHTBICTHYHI MpoOieMu, OOYMOBJIEHI BiIMIHHOCTSIMHU
B CEMaHTHUYHIN CTPYKTYpi i 0COOIUBOCTAMU BUKOPHUCTAHHS JBOX MOB B IIPOIIeCi KOMYHIKaIlii,
aJle TakoX 1 MpoOJeMH COIIOMIHTBICTHYHOI ajanTanii. TakuM YMHOM, aKTyalbHICTh TEMHU
JIAHOTO JOCIIJKEHHS BHAUIAETbCS 3HAYYIIICTIO 1 TMOIIMPEHICTIO PEKIaMH B Cy4acCHOMY
CYCHUIBCTBI, @ TAKOXXK HEOOXIHICTIO HAYKOBOTO JIOCITIKEHHS 1 OCMUCIEHHS cdep 11 BIJIHBY,
gkl 6araTo B 4YOMY BH3HAYalOThb MOBHOCTHUJIICTHYHI OCOOJHMBOCTI PEKIAMHHUX TEKCTIB.
[lpu BupilIeHHI MOCTABICHUX 3aBJIaHb B XOJ1 PoOOTH OyJ0 3aCTOCOBAHO MPOBIIHUN METOJ
JIOCIIJKEHHS, a caMe MOPIBHSUIBHUI METOJ, 3a JI0IIOMOIO0 SIKOTO MOKHA BUSBUTHU IPUPOLY
aHTJIOMOBHOTO pekiamHoro ciorana (Kpacynuna, 2006).

CyuacHa pekinama — e OaraTroaclekTHE SBHILE, TOMY HEI I[IKaBIATbCS Oararo
HAYKOBI[IB TakKuWX Tajy3ed sK JIHIBICTUKA, KYJIbTYpPOJOTis, IICHXOJIOTIS COLIOJIOTis
ta iH. (Kcensenxko, 2003).

AKTYaJIbHICTh  JAHOTO JOCITIDKEHHS OOyMOBJICHa HEOOXITHICTIO  BUSBICHHS
B AHMVIOMOBHUX pEKJIAMHHMX TEKCTax OCOOJMBOCTEH B)XMBAaHHS MOBHUX 3aco0iB
1 CTHJIICTUYHUX OJMHHMIIb, TA MOTIHOICHHS aHANI3y BUKOPUCTAHHS PI3HOMAHITHHUX JIEKCHKO-
CEeMaHTUYHUX TpaHCOpMaLiil Ui BIYYHOrO IMEpEeKIaay Ha pralHCLKy MOBY. Y 3B’SI3KY
i3 mpouecoM riobamizamii MOBHHUX 1 KyJIbTypHHX KOHTAKTiB, THTaHHS €(EKTUBHOTO
BUKOPUCTAHHS MDKKYJIBTYpHOI peKkiiaMu Ha0yBa€e 0COOIMBOT aKTYaJIbHOCTI.

MeTo10 aHOI CTATTI € JOCIIHKEHHS Ta aHAIi3 OCHOBHUX JIIHIBICTUYHUX OCOOJIMBOCTEMN
pEeKJIaMHUX TEKCTIB, Ta XapaKTEPUCTHKA T'OJIOBHUX NPHUHIMIIIB IPU MEPeKIal peKIaMHOro
cioraHa. A TaKOXX, BHUSIBJICHHS 3aKOHOMIPHOCTEH 1 crenudikd Bigdopy MOBHUX 3ac00iB
JUIsL HaJaHHS TEKCTY PEeKJIaMH BUPA3HOCTI, JIAKOHIYHOI 1H(OPMATHUBHOCTI, MPUBAOIUBOCTI
Ta TEPEeKOHJIMBOCTI 3 METOK MAaKCHUMalbHOIO BIUIMBY Ha HOTEHIIMHOIO CIOXHBayYa.
MarepianoMm JOCHIDKEHHS OYy/n0 BimiOpaHO pi3HOMaHITHI AHTJIIOMOBHI PEKJIAMHI TEKCTH
Ta CJIOTraHU BiIOMHUX 3aKOPJOHHUX KOMIIaH1i Ta OpeH/IiB.

Bukisiag ocHoBHoro marepiaay. Pexknama Biairpae BajJiMBY pojib B HAIllOMY JKUTTI.
Bona 3HauHOIO MIpOIO BIUIMBAE Ha Hac. MM AuMBHMOCS pekjaMmy, oOroBoproemMo ii i 4acTo
CyIUMO TpO JIIo/IeH 1Mo OpeHaax, Kl BOHU BUKOPUCTOBYIOTh. KokeH pa3, koin Mu 6aunMo
repoiB KPUKETY 1 B (G1IbMax MOYMHAETHCS PeKIamMa Pi3HUX MPOAYKTIB, MU BITUyBaEMO CIIOKYCY
KYIIUTH 11 TpOAYKTH. TOMY IO JIFOIH, SKUX MU BBKAEMO CBOIMH T€pPOSMH, KaXKYTh HaM,
0 iX BapTo KymyBaTH. Pekiiama roBOpUTh HaM, sIK MU TIOBHUHHI TPOXKHUTHU CBOE KUTTSL, 1O YOTO
MU [TOBUHHI IParHyTH i MPIsITH, IK MM TIOBUHHI BUCJIOBJIIOBAaTH CBOIO JIFOOOB, 110 03Ha4Ya€ OyTH
PO3YMHHMMH, YCHIIIHUMH Ta KpaCUBUMHU. TakUM YMHOM, peKjaMa 3HA4YHO BILJIMBA€ Ha KUTTA
cycmuibCcTBa. Y dac 1H(OpPMAIIHHUX TEXHOJOTIM BaXXKO VYSIBUTHU JKUTTS 0€3 peKIamMu
(Halmin, 2014).

BaxxnuBo 3a3HauMTH 110, peKjiaMa JOMOMara€e MPOCBIMIATH JIIOACH. € TakoX HesKl
colianbHi NpobiaeMHu, sKi BIATYKYIOTbCS B peKJiami, Taki sIK JUTs4Ya Ipars, CIOXHBAHHS
CHUPTHHUX HANoOiB, KypiHHS, OCBITa, IUIaHyBaHHS ciM'T Ta iH. TakuM 4YMHOM, peKiama BiJIrpae
Jy’e BaXJIMBY poJjib B (POpMyBaHHI CBIZIOMOCTI CYCH1JIbCTBA.

AHaii3 3pa3kiB pEKJIaMHOr0 TEKCTY J03BOJIsi€ 3pOOWUTH BHUCHOBOK, IO HpO HOro
CTBOPEHHI BpaxOBYIOTbCA TII€BHI 3aKOHHM JAM3aiiHy, a came: 3aKOH IUIICHOCTI, 3aKOH
KOHTPACTHOCTI, 3aKOH TapMOHI1, 3aKOH pPIBHOBAru, 3aKOH PUTMY, 3aKOH MIPOIIOPIIii, 3aKOH TaMH
KOJIbOPIB, 3aKOH BuAUeHHs. JlaHi 3aKkOHM JOMOMAararoTb CTBOPUTH  HEOOXITHMH
KOMYHIKaTUBHUI €(QEeKT Ta 3alllKaBUTH MOKYIIS YHM 3BUYAIHOIO KOpPHCTyBaya IHTEpHET-
cropiaku (Duboviciené and Skorupa, 2014).

Pexnamuuii cioran — ne (opma CIOBECHOrO JIOTOTHNY. Y JpYKOBaHIA pekjiami BiH
3a3BUYal 3'ABISETHCS BiJpasy IiJ] Ha3BOIO OpeHay abo mopyd 3 HuM. Croras miJcyMOBYE Te,
110 BH BIJICTOIO€TE, CBOIO CIEIiaNi3allilo, epeBaru, MapKeTUHTOBY MO3HIIIIO0 1 TPUXUIIBHICTb.
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Oco011BO BaXXJIMBUM € MiJKPECIIOBATH CBOIO 1€HTUYHICTh. CloraH MOBHHEH OYyTH TaKuM,
11100 JTFOIM MOTJIM HOTO JIETKO 3aram'siTaTi il HOBTOPUTH. ToMy yke BasKJIMBO, 00 B CIIOTaH1
OyJ10 4iTKO BKa3aHO, YOMY BaM Kpallle Ipua0aTu TOH 4u 1HIHN npoaykT. [IpoananizyBaBiim
JaHUW Marepiaj, MOXHAa BUAUIUTH IBlI OCHOBHI LTI PEKJIIAMHHX CJIOTaHIB: 3a0e3MeUeHHS
0e3MepepBHOCTI Cepiil peKIIAMHHUX OTOJIOIICHb B KaMITaHii Ta 3B€JIEHHS CTpaTerii peKIIaMHOTO
MOBIIOMJICHHST 1O KOPOTKHX, MOBTOPIOBAHUX MO3MIIN sKi Jierko 3amam’statu (Mys3bIKaHT,
1998).

Kpim TOro, crmoraH BUKOPUCTOBYETHCS BCIOAM Ji€ HOT0 MOXXKHAa PO3MICTUTH:
BI3UTHI KapTKH, JPYKOBaHa pekjiama, ocoOucTi Opomrypu, BuBickd, JUCTH Ta iH. (Halmin,
2014).

Pexnmamuauii crmoran 3aBxauM CTHCIMK Ta emirpamatuyHuii. lle gomomarae 3poOuTH
pekiIaMy OUTBIII BPa)KalO4YoK 1 TaKOIO, IO JIETKO 3amaM'sSTOBYEThCSA. 3HAUCHHS PEKIAMHOI
KOMYHIKaIlii B Cy4acHOMY CBITI IOCTIHHO 3pocTae. PeksiaMHI CJIOraHM BUKOPHUCTOBYIOTHCS
B PEKJIaMHUX KaMIIaHisIX, 00 MepeKOHATH BaC KyIUTH MEeBH1 ToBapH Ta nmociayru (Mopo3osa,
1998).

«PekmamHmMii croral — 11e KOpoTKa ¢pasa, sika BU3Ha4a€e peKIaMHy Kammaniro. HaiGinpm
edeKTHI BiIOMi CJOraHM BKapOOBYIOTHCS Y CBIIOMICTh CYCHUIBCTBA, TaK IO JIIOJIU
ABTOMATHYHO TMOB'S3YIOTh (pa3u 3 TMPONYKIi€r0 Ha JOBrui uac. Jleski peximamHi
CIIOTaHM HACTIIBKU TJIMOOKO TMPOHHMKIM B CYCIIJIbHY CBIIOMICTb, IO CTaJd Habararo
OUTBIIMM, HK TTPOCTO MOJHI (pa3u U MpoJaxy nesikux ToBapi» (Duboviciené and Skorupa,
2014).

MoBa pekJlaMHHX CIIOTaHIiB JyK€ BIUIMBOBA. BueHi pO3pI3HAIOTH Taki OCOOIMBOCTI
PEKJIaMHHX CJIOTaHIB:

- peKJIaMHi cJI0Ba MOBUHHI OYTH TaKMMH, 110 3arnaM'aToByrOThes. LL[o6 3anmam'staru i,
ciioBa, pasu i raciia HeoOXiHO TTOBTOPIOBATH;

- 4YaCTO BUKOPHUCTOBYIOTbCS HaKa30Bl KOHCTpyKuii: «Don’t Leave Home Without ity —
BUKOpHCTOBYBasacs B American Express B 1980-x pokax;

- 4aCcTO BUKOPUCTOBYIOTbCS Di3HI BHpa3Hi 3acoOu (kamamOyp, amitepaiis, KOHTPacTH
Ta 1H.). lHOAI B cCJOraHM BKJIIOYAIOThCS BUTajJaHi cjoBa abo0 1HO3EMHI CIIOBa:
«Be Cointreauversial» — kamnanis nikepy Cointreau;

- iHOAI TpaMaTHYHI TOMHWJIKHM JOMyCKaroThcs HaBMucHO: Winston tastes good, like
a cigarette should (3amicts «like» mae Oytu «as»);

- CJIOTaHH, B SIKUX BHUKOPUCTOBYIOTbCS PUMH i puTMH, abo 1 Te, 1 1HILE, MOXYTb OyTH
oyXe ycrmimHUMUA. BoHu 0co0muBO e(peKTHBHI, KOJIM IX MOXHA MpPOCIHIBATH, HAIPUKIA:
We bring good things to life;

- CJIOTaHU 3a3BUYail KOPOTKI Ta CTUCII;

- Kpamui cnoci0 CHiIKyBaTHCS 3 KJII€EHTaMU — uepe3 eMmolii. ToMy BaXJIMBO 3HANTH
crocid HanaroAUTH ocoOUCTHi 3B'A30K: You 're in good hands.

Crnig BpaxoByBaTH, HIO JIEKCMKAa PEKJIaMH BIAPIZHIETbCS EMOLINHOIO BHUPA3HICTIO.
EmomiiiHo 3a0apBlieHi ClIOBa CTAHOBJATH OCOONWBUN IUTACT MOBHOI JIEKCHKHA. BoHH
CTBOPIOIOTH MEBHY eMOliiHy aTMmochepy B KOHTeKcTi. lle MUpOKO BHKOPHUCTOBYETHCS
JUIsL Tiepeadl iCTOTHOTO eMOIIHHOTO i OI[IHHOTO MIATEKCTY, MOTHUBAIll YMTAYiB 10 TTOKYIKH
NPOAYKTY, popMyBaHHs CTIHKHX acouiauii (3upka, 2004).

Ha nepmmii mormsa Moke 34aTHCs, IO CIOraH — II€ MpOCTO Kpujara ¢pasa, sKy
NpUAYMYIOTh pekiamozaBii. OnHak y HUX € OuIbll BaxuinuBa (pyHKuis. PekiaMHi cioranu —
yacTHHA OUIbII BEIMKOI MapKeTWHIoBoi crpaterii. Hampukian, kokHa crparterisi OpeHay
nepeabdavae CTBOPEHHSI i BUKOPHCTAaHHS PEKJIAMHOTO CIIOTaHy. 3pemITolo, IIi CIOTaHW Y9acTo
OTOTOKHIOIOTHCS 3 OpeHnom (3upka, 2004).
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Mo>kHa IMMOMITHUTH, SIK BC1 TOCTAYaJIbHUKH MPOAYKTIB a00 MOCIIYT BUTAyIOTh CBOI BIacH1
pexiamHi cioranu. Lle moB's3aHOo 3 TUM, IO JESKi CIOTaHH OUTHIN Mi3HABaHI 1, OTKE, OUIBII
e(heKTUBHO 3amaM'siTOBYIOTBCSI, HI’K MPOCTI TOProBi Mapku. Sk pe3yabTaT, peKiiaMHi CIIOTaHU
CTBOPIOIOTHCSI 3 TPHOX MPHYUH: AUQepeHmianis, MomupeHHs iHndopMalii Ta MOCHICHHS
inenTuyHOCTI Openay (Mys3bikanT, 1998).

HaBenemo aexinbka MpuKiIaaiB HAWBIJOMIIIMX aHTIIHCHKUX PEKIAMHUX CJIOTaHIB Ta iX
YKpaiHCHK1 €KBIBAJICHTH

«Just Do Ity — «lIpocmo 3pobu yey;

«Maybe She’s Born with It. Maybe It’s “Maybelline”» — «Mabyms, 6ona makor
Hapoounacs. Mabyms, ye “Maybelline”y;,

«There Are Some Things Money Can’t Buy. For Everything Else, there’s Master Cardy
— «€ peui, siKi He ModcHa Kynumu 3a epowi. /[nsa pewmu € Master Cardy;

«I’m Lovin’ It» — «Meni ye nooobacmucsy;,

«Love Your Hairl» — «lTonobu ceoe 6onocca,

«Have a break...Have a Kit Katy» — «3po6u naysy...3 ixc Kit Katy;,

«Because I'm Worth it» — «bo s ypboco eapma.

Hudepenuiaiis po3yMieTbCs B TOMY CEHCI, M0 e(EeKTUBHHI CJIOraH Bigpi3HSE
Bac Bix KoHKypeHTiB. [lommpenHs iHdopmanii mnependadae, MmO I TOBIJOMIICHHS
3aBKIU MICTATH 1H(pOpMaIito Npo skuiichk 0i3Hec. [locueHHs 11IeHTUYHOCT OpeHy MOJIArae
B TOMY, IO JIFOJIA CXMJIBHI ITaM'ITaTH T€, YOMY BOHH TIOCTIHHO IiIAF0THC, 1 JIETKO 3a0yBarOTh
Te, yoro Hemae. [Ipu anHamizi ykpaiHChKMX €KBIBaJE€HTIB OYJO BHSBJICHO HaWOUIbII YacTo
BXKUBaHI TEPeKJIaaIbKi omnepamii, o0 BHKOPUCTOBYIOTHCS JUIsI aJCKBaTHOI Iepemadi
OpUTIHAIIBHUX AaHITMCHKUX pEKJIaMHHUX CJIOraHiB Ha YyKpaiHcbky MoBy (Duboviciené
and Skorupa, 2014).

B xoni mocmimkenHs Oyno BHSIBIEHO, IO ICHYIOTH 3arajibHi CTparerii # TakTHKH
nepeKsiay aHIMUChKUX pEeKJIaMHHUX CJIOTaHiB yKpaiHChKOI MoBoi0. byB 3pobnenuit
BHCHOBOK, 1110 JIO CHX ITip MTaHIBHOIO CTpaTeri€lo Oyiia cTpaTerisi KOMYHIKaTUBHO PEJIEBAHTHOTO
nepeksany, o J0CATaeThCs 3a J0IIOMOTOI0 HACTYTHUX TaKTUK:

- TaKTUKa HaJaHHs aKTyalbHOI 1H(OopMallii;

- TaKTWKa MPaBWJIBHOI Ta BIpOTigHOI Mepeiadi KOHTEHTY,

- TaKTUKa 30epeKeHHs KaHPOBO-CTUIIICTUYHUX OCOOJIMBOCTEN;

- TaKTHUKa ysBJICHHA (OpPMabHUX Ta CTPYKTYPHUX O3HAK;

- TaKTHUKa MOBHOI Ta KyJIbTYPHOI aJianTaitii.

BucHOBKHM Ta NepcneKTHUBHU MOAAJBIINX PO3BigoK. OCHOBHE IKEPENo TPYIHOIIIB
Npy TepeKiajli aHTTIHCHKUX PEeKIIAMHHX CIIOTaHIB Ha YKPAaiHChKY MOBY — ITOIIYK a/IeKBaTHUX
€KBIBAJICHTIB CJIIB, JJISl BIIyYHOT'O 1 TOYHOT'O MepeKiIa y, OCOOIMBO NpH puMyBaHHi. Haiibinbim
YacTO MOBTOPIOBAHWMH ONEpAIlisIMH TEPEKIIaJy BHUSBHIIHNCS TPAHCIO3HUIlIS, KOHKPETHU3ALlis
Ta (pyHKIIOHANbHA 3aMiHa.

MoskHa 3pOOMTH BHCHOBOK, IO TEPEKJIa]] PEKJIAMHHX TEKCTIB Ta CIOTaHIB — JIOCHUTh
CKJIQJIHUI TIpollec, KWl BUMAarae BiJl TMEpeKiagadya BOJOJIHHS JOCTATHIMHU HaBUYKAMU
Ta yMIHHSAMH. AHaJI3 MOKa3ye, 10 peKIaMoAaBIill B OLTBIIOCTI BUKOPUCTOBYIOTH OOpa3Hy
MOBY, s TOro Mmo0 3aJy4uTH KII€HTAa CIHEIiaIbHUM HPOJYKTOM ab0 MOCIYrolo,
0 PEeKJIaMYyeThCs. Y MalOyTHBOMY ISl CTATTSI MOXKE TIOCITY)KHTH OCHOBOIO JIJISI TTO/IATBIITNX
JOCTIKeHb Ta JOMIOMOTTH MPOaHaTi3yBaTH PO3BUTOK PEKIAMHOTO CIIOTaHa, 0 Ma€ Ha METi
JOCITITUTH BUKOPUCTAHHS PEKJIAMHOI MOBH.

IlepcnexkTHBa 6aunTHCS B ONTUMI3AIIT EpEeKIaay PEKIAMHHUX CIOTaHIB HA YKPATHCHKY
MOBY 1 CKJaJaHHI CJIOBHMKA aBTEHTUYHHMX pEKJIAMHHX CJIOTaHIB 1 iX MepeKIaJeHux
€KBIBAJICHTIB Ha Pi3HI MOBH.
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OTxe, peKlaMHUM CJIOraH — Ba)JIMBAa 4YacTUHA OyAb-KOI MapKETHMHIOBOI KaMIIaHii.
Tomy, icHye HEOOXiJHICTh y MOAATBIIOMY JTOCIIKEHH] PEKIIaMHUX TEKCTiB, Ta OCOOIMBOCTEN
iX mepeknany.
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A. Kosenko
V. Toder
LINGUISTIC FEATURES OF ADVERTISING TEXTS
AND THEIR TRANSLATION

The article is devoted to the study of linguistic and stylistic features of advertising texts
and factors influencing their translation. Various means of translation of advertising
texts and expediency of using lexical-semantic transformations are analysed. The work
considered such issues as the structure of advertising texts, the peculiarities of their
construction. All the above-mentioned statements are illustrated by the examples
of the English-language advertising texts, isolated from the mass media, and the author's
versions of their translation.

Advertising is an integral part of our daily lives and culture. Advertising texts, as ways
of a certain communicative influence on members of the cultural and linguistic community,
are the objects of linguistic, psycholinguistic and sociolinguistic research. As one
of the functional tools of economics, the advertising text has a huge psychological impact
on the recipient. Modern advertising reflects all the radical changes in IT and the media,
in social and economic relations, in the current understanding of culture, laws, social order
and the role of man in it.

Considering the linguistic and stylistic features of advertising texts, it should be noted
that advertising has a variety of forms, which in turn is one of the factors that determine its
widespread use in various fields of human activity from the commercial to the social sphere.
In this case, the translation of advertising in contrast to the translation of fiction differs in
form, language and pronounced communicative tendency.

It is also emphasized that in the process of translation advertising texts the interpreter
must solve not only linguistic problems due to the differences in semantic structure and features
of the use of two languages in the communication process, but also the problems
of sociolinguistic adaptation. Thus, the relevance of this study is the importance
and prevalence of advertising in modern society, as well as the need for a deeper analysis
and understanding of its spheres of influence, which largely determine the linguistic
and stylistic features of advertising texts.

The article also considers the linguistic features of modern English-language advertising
slogans, because in many respects they explain the variety of slogans and the principles of their
formation. In addition, the relevance of this study is that now advertising - is much more than
just a process of trade. Advertising is increasingly influencing people's minds, changing their
normal lifestyle. Solving the tasks in the course of our work we extensively used the comparative
method, which can identify the nature of the English advertising slogan.

The scientific novelty lies in the identification of linguistic and stylistic features of English
advertising slogans, as well as methods of their translation.

Key words: advertising, advertising text, translation, linguistic features,
adaptation, stylistic features, translation transformations, advertising slogan, lexical-semantic
units.
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